
Using Video & Social Media 
To Promote Mortgage 

Products & Services



I’m Meredith Olmstead. CEO & Founder of FI GROW 
Solutions. We work exclusively with financial 
institutions. Ping me at meredith@figrow.com
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Hello!



I’m Scott Hanson. I’m was an Emmy Award winning 
investigative reporter before creating ClickVue 17 years 

ago. We create weekly videos for FIs. Ping me at 
scott@clickvue.com
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Hello!



Video is no longer just one piece of your overall 
marketing plan. It's central to your outreach and 

especially your social strategy. 

Video has absolutely dominated social. 

-Hubspot
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78% of people watch online videos 
every week, and 55% view online 

videos every day
- Social Media Week/
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https://socialmediaweek.org/blog/2019/10/2020-video-marketing-and-statistics-what-brands-need-to-know


Why Videos are THE BEST Way to Market Mortgages
✗ Higher conversion rates

✗ ROI - 78% of marketers say video increases ROI

✗ Builds trust and humanizes your brand

✗ Google loves them
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So Many Options
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Host/Guest Video with graphics

Real Client Experience Animation



Universal Truth #1 About Video

✗ Video does EMOTION better than any other 
medium
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Universal Truth #2 About Video

✗ Video does STORYTELLING better than any 
other medium
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http://www.youtube.com/watch?v=LYC2gMDAt_I


Universal Truth #3 About Video

✗ Simple usually isn’t simple (but the payoff is 
worth the work!)
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Simple Isn’t Simple
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✗ You need to know how to shoot 
and recognize good video

✗ Have a sense of timing

✗ Know editing so you can shorten, 
fix and caption video

✗ Good quality is invisible, poor 
quality can’t be ignored



Every Video Needs Good Shooting
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✗ Landscape like a TV

✗ Good lighting on face, enough 
lighting on background to give a 
sense of place

✗ Good clear audio with a mic on the 
speaker

✗ Slow movements if handheld/use a 
tripod if not walking around



Every Video Needs Good Editing
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✗ Your video’s quality reflects on 
your professionalism

✗ Anything spoken needs 
captions for ADA compliance

✗ The viewer may need guidance 
about what they’re seeing

✗ Edit to the bone



Sales Flywheel
How Video & Social Media Can Help!
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72% of customers said they would 
rather learn about a product or service 

by way of video
- Optinmonster
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https://optinmonster.com/video-marketing-statistics-what-you-must-know/
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Sales FLywheel Step 1:
ATTRACT
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Video Sales Flywheel Step 1: Attract

✗ SHORT

✗ Aspirational, “yes, that’s me!” imagery

✗ Interesting “introductory” topics 

✗ Bite-sized teachings for bite-sized trust

✗ Bullet lists (“4 Ways to…”) provide helpful 
structure
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https://docs.google.com/file/d/1zyz1EzhqySzPOSOJ3PxTPU6T8UwaaK9M/preview


Video Sales Ideas Flywheel Step 1: Attract

✗ “4 Things to Look for in a Realtor” featuring a 
Realtor who banks with you

✗ “5 Common Homebuyer Questions” featuring 
your mortgage specialists

✗ “3 Things I Love About My Job” with a loan 
officer discussing the EMOTION of helping 
people fulfill their dreams

21



Video Sales Ideas Flywheel Step 1: Attract

✗ Shoot video of handing keys to a borrower

✗ Shoot video of your new homeowners going in 
their home for the first time
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Social Sales Flywheel Step 1: ATTRACT
✗ Testimonials are GREAT on Social Media

✗ Consider Pictures of Closings
✗ Short Quotes from First-Time Homebuyers
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Social Sales Flywheel Step 1: ATTRACT
✗ Share Blogs with Tips About Mortgage

✗ Best Neighborhoods to live in is a popular 
topic

✗ Budgeting is also a great evergreen topic 
that builds trust

✗ Mortgage Calculators are Also Very 
Popular in Search
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Social Sales Flywheel Step 1: ATTRACT
✗ Show Off Accomplishments of Your Mortgage 

Team
✗ Awards They Receive
✗ Testimonials About Working With Them
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Sales Flywheel Step 2:
ENGAGE
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Video Sales Flywheel Step 2: Engage

✗ Can be longer, but use time wisely

✗ Educate the viewer about the process

✗ Position yourself as the trusted advisor
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✗ Use analogies to explain complex concepts

https://docs.google.com/file/d/121snm8sUC-XB306Tg-AGu0fDdP10gCPM/preview
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✗ Use humor

https://docs.google.com/file/d/1nHn9qy6t-mircwj7x8BXzzXdTjWKiLrN/preview


Video Sales Ideas Flywheel Step 2: Engage
✗ Loan officer explaining “Top 5 Questions about 

Closing Costs”

✗ Mortgage specialist driving through a 
neighborhood with tips about buying and 
selling in a hot market.

✗ Have your team together answer “How Much 
Should You Put Down?”
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Social Sales Flywheel Step 2: Engage
✗ Turn Mortgage Content into Ads

✗ Promote it in your Local Area 
✗ Target to Previously Engaged Audiences
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Social Sales Flywheel Step 2: Engage
✗ Focus on Differentiators of your Institution
✗ Keep Images Clean & Without Text
✗ Include Images with People 
✗ Include Instagram Feed AND Story Placements 

for these ads
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Sales Flywheel Step 3:
DELIGHT
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Video Sales Flywheel Step 3: Delight

✗ Shift emphasis to repeat business which 
means refi and home equity products

✗ Think “sharable” topics that will make a 
viewer think “Jenny should see this”

✗ Build goodwill with hero stories showcasing 
dreams you’ve helped come true.
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https://docs.google.com/file/d/10DL07lN96TcvHiyy_rtWfRW4AXPg7IHg/preview


Video Sales Ideas Flywheel Step 3: Delight
✗ “5 Great Uses for Your Home’s Equity”

✗ “How to Calculate Your Home’s Equity” with 
a loan officer

✗ “The Difference 1% Can Make” about refis 
with mortgage specialist

✗ Showcase a family’s home improvements 
with before and after videos
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Social Sales Flywheel Step 3: Delight
✗ Promote LIVE Content on Social

✗ Consider Webinars on Mortgage Topics of 
Interest

✗ You Can Even Go LIVE on Facebook
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Social Sales Flywheel Step 3: Delight
✗ Run Mortgage Related Contests on Social

✗ HELOC What’s Your Dream Renovation
✗ Ugliest House Contest for for Renovation 

Contest
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Social Sales Flywheel Step 3: Delight
✗ Show Off the Human Side of Your Financial 

Institution
✗ Community Events
✗ Donations
✗ How Banking with Your FI is Different from 

the competition
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Social Sales Flywheel Step 3: Delight
✗ Show Off the Positive Success Stories to Lead 

Back to Attracting New Customers
✗ Testimonials
✗ Closings with Happy Customers
✗ Others Ways Your Mortgage Team is Giving 

Back
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By 2022, 82% of the global internet 
traffic will come from streaming videos 

and downloads AND 

87% of video marketers are satisfied 
with the ROI of their video marketing 

efforts on social media
- Cisco & HubSpot
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https://www.cisco.com/c/en/us/solutions/collateral/executive-perspectives/annual-internet-report/white-paper-c11-741490.html
https://blog.hubspot.com/marketing/state-of-video-marketing-new-data


Thanks!
Any questions?

You can find me at:

✗ scott@clickvue.com
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Email me and mention this webinar for one 
free month of full access to the 100’s of 
videos in ClickVue’s Video Library.

I’ll also send you…
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https://docs.google.com/file/d/15GOum9Gb_XW3QiN8Nl1wwMxLDb6y6EpB/preview


Thanks!
Any questions?

www.figrowthacademy.com

✗ Discount Code: 
✗ discount30
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● Purchase once and share the access 
with your team to host a training 
session

● access to content for 1 year 
● If more than ONE course interests you, 

the bundle will be the BEST value to 
get access to all courses

● Discount Expires Feb 14th

http://www.figrowthacademy.com

